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INAUGURATION AT FUTUROSCOPE OF THE FIRST SOLAR PLANT OF THE COMPAGNIE DES
ALPES' PARK SOLARIZATION PROGRAM, IN PARTNERSHIP WITH GREENYELLOW

.. A key milestone reached at Futuroscope, before Walibi Rhone-Alpes and Parc Astérix

Compagnie des Alpes (CDA), the European leader in leisure, and GreenYellow, the international leader
in the decentralised energy transition, are proud to inaugurate the first self-consumption solar plant
of their large-scale solarization program: a 5.3 MWp parking lot PV solar carport installation now
operational at Futuroscope.

Two years after the contract was awarded to GreenYellow in December 2023, this comprehensive
program—covering more than 18 MWp of photovoltaic solar carports, electric vehicle charging points,
and energy storage systems across three of the group’s flagship sites (Futuroscope, Walibi Rh6ne-Alpes
and Parc Astérix)—is now entering its implementation phase. The initiative aims to secure the parks’
energy supply, optimize their self-consumption, and contribute to CDA’s low-carbon trajectory. In the
long term, more than 25% of the self-consumed electricity needs of these three parks will be covered
by these installations.

Futuroscope: a 5.3 MWp solar plant in solar carports now operational

Started in January 2025, the project carried out at Futuroscope has now led to the commissioning of 5.3
MWop of photovoltaic solar carports, entirely dedicated to the park’s self-consumption. The installation
will generate 6.3 GWh of electricity per year.

Beyond producing renewable electricity, these solar carports provide direct benefits to visitors and to
the park’s operations. They reduce energy dependence by producing a significant share of the site’s
electricity needs locally, while helping mitigate the impact of electricity market fluctuations through on-
site power generation.

Operationally, the structures also enhance visitor comfort by offering protection from bad weather,
shaded areas during hot periods, and improved pedestrian circulation, thanks to plexiglass connections
that ensure brightness and safety.
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Futuroscope is also strengthening its commitment to more sustainable mobility, with 40 charging points
(7 kW) for electric vehicles integrated directly into the car park.

This project is part of a 25-year third-party self-consumption agreement between Compagnie des Alpes
and GreenYellow, guaranteeing competitive and secure renewable electricity produced on site.

Two other structuring projects driving CDA’s energy transition

Walibi Rhéne-Alpes is also making significant progress toward the energy transition, with a project
combining solar generation, electric mobility and the overall redevelopment of its car park. The park
will be equipped with 5.6 MWp of photovoltaic solar carports, operating through a mix of self-
consumption and grid injection, for an annual production of 6.5 GWh.

Designed as a genuine sustainable modernization project, the development will include 30 electric
vehicle charging stations for visitors and employees, as well as 45 pre-equipped spaces to support the
future growth of electric mobility.

The full reconfiguration of the car park will also incorporate optimised rainwater management,
strengthening the site’s environmental resilience.

The work, in the final stages of deployment, aims for full commissioning by the start of the 2026 season,
under a third-party investment self-consumption contract over a 30-year period.

The last part of the program, Parc Astérix, will host the largest photovoltaic plant in the portfolio, with
7.2 MWp of solar carports gradually deployed in two car parks (P3 visitors and PP employees).

As the backbone of the site’s energy system, the installation will produce more than 7 GWh per year,
covering nearly 30% of the park’s self-consumed electricity needs.

The project is part of a comprehensive renovation of the car parks, whose first phase began in 2026.
To support evolving energy uses, the project also includes the installation of energy storage systems
with a minimum capacity of 2 MWh, designed to secure electricity supply during peak demand periods.
Symbolising a long-term commitment, the project will operate over a 30-year lifespan.

A major milestone in Compagnie des Alpes' energy strategy

Dominique Thillaud, Chief Executive Officer of Compagnie des Alpes: “The commissioning of the
Futuroscope solar plant marks a major step in our strategy to expand the production of renewable
energy for self-consumption across our sites. With this program, deployed simultaneously across
three emblematic locations, Compagnie des Alpes is accelerating its ambition: to eventually produce
more than 15% of its total electricity consumption through photovoltaics. Our partnership with
GreenYellow enables us to move quickly toward a controlled low-carbon trajectory, while also
offering sustainable mobility solutions to our visitors.”

Mathieu Cambet, Deputy General Manager of GreenYellow France: “Futuroscope marks the
starting point of a momentum that will continue with Walibi Rhéne-Alpes and Parc Astérix. These
three projects demonstrate our ability to deliver comprehensive third-party investment solutions,
adapted to operating sites and capable of creating long-term sustainable value.”
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ABOUT GREENYELLOW

GreenYellow, a French company founded in 2007, has become in 19 years a major player in the energy transition in
France and internationally, and a true partner of C&I corporates and local authorities in their decarbonization
journey and quest for energy independence.

As an expert in energy efficiency programs, electrification of uses, decentralized solar photovoltaic generation, and
energy storage, GreenYellow supports its clients across the entire value chain. The Group ensures the study, design,
financing, development, and operation of assets, enabling clients to reduce energy consumption, electrify their
processes, and produce competitive, local, green energy, while strengthening their overall competitiveness.

In 2025, the projects carried out by GreenYellow helped avoid the emission of almost 646,000 tons of CO, equivalent.
The group also aims to achieve carbon neutrality (“Net Zero”) for scopes 1 and 2 by 2040.

Operating in some 15 countries across 4 continents, GreenYellow innovates by constantly enriching its unique and
global platform of offers to support its 1,400 clients in their transition to a more sustainable energy model and meet
the challenges of climate change. & www.greenyellow.com/en

MEDIA CONTACT FOR GREENYELLOW

Wellcom Press Agency | +33 (0) 1 46 34 60 60 | greenyellow@wellcom.fr

ABOUT COMPAGNIE DES ALPES

As a major player in the leisure industry, Compagnie des Alpes (CDA) has been shaping the leisure experience for
millions of people throughout Europe for over 35 years.

Our goal? To enable everyone to reconnect with themselves and with others by experiencing exceptional
moments in extraordinary places.

Regularly rewarded for the quality of its offering and the unique concepts it develops, CDA innovates to surprise
and delight its customers.

Today, CDA counts more than 7000 employees, operates 11 of the most beautiful mountain resorts in the Alps, and
manages 13 renowned leisure parks, along with outdoor mountain activities. The Group is also a co-leader in five-
a-side football and the leading operator of padel facilities. In addition, CDA is the largest real estate agency network
in the Alps, France’s Number 1 mountain tour operator, and the second-largest operator of club residences and
holiday villages in the French Alps.

Concerned with the balance of the regions in which it operates, CDA acts both in favor of their vitality and quality
of life, and as a driving force behind the ecological transition. The Group believes in the virtues of dialogue with its
stakeholders and respect for local and regional specificities. It therefore channels its capacity for innovation into the
search for tailor-made or scalable solutions, to preserve these extraordinary spaces over the long term. The Group
is committed to achieving Net Zero Carbon (scope 1 and 2) by 2030.

P Ski Areas and Outdoor Activities: La Plagne, Les Arcs, Peisey-Vallandry, Tignes, Val d’Isére, Les Menuires, Méribel,
Serre Chevalier, Flaine, Samoéns — Morillon — Sixt-Fer-a-Cheval, Pralognan-la-Vanoise, Evolution 2

P Leisure Parks: Parc Astérix, FuturoscopeXperiences, Walibi Rhone-Alpes, Grévin Paris, France Miniature, Walibi
Belgium (Belgium), Aqualibi (Belgium), Bellewaerde Park (Belgium), Belantis (Germany), Bellewaerde Aquapark
(Belgium), Walibi Holland (The Netherlands), Familypark (Austria), Chaplin’s World (Switzerland), Belantis
(Germany), Groupe Urban (Urban Soccer / Padel)

P Distribution and Hospitality: Travelfactory (Travelski, Yoonly, etc.), Mountain Collection Immobilier (Real Estate
Agencies), MMV, les résidences YOONLY&FRIENDS

» Transversal expertise: Ingelo, CDA Management, CDA Productions
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CDA is included in the CAC All-Shares, CAC All-Tradable,
CAC Mid & Small and CAC Small.

ISIN: FRO0O00053324; Reuters: CDAF.PA;

FTSE: 5755 Recreational services
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MEDIA CONTACTS FOR COMPAGNIE DES ALPES

Sandra PICARD — Head of Communications, Brand & CSR  +33 (0)1 46 84 88 53 sandra.picard@compagniedesalpes.fr
eCorpus: Xavier YVON — press relations +33 (0)6 88 29 72 37 xavier.yvon@corp-us.fr
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